IOJIb30OBATEJIBCKOE COTJIALIEHUE

Hacrosmee Ilonmp3oBarensckoe cormamenue (najgee — «CoOTIamIeHne») PEerylupyeT OTHOIICHWS, BO3HHUKAIOIINE
Mexay OOIecTBOM ¢ OrpaHWYEHHOW OTBETCTBEHHOCTHIO «HOBEIE TexHONOTHMM» (majmee — «AIMUHUCTpANHS) U
nmonb3oBaTeneM cetn WHTepHET (manee — «llomp3oBarensy), BOSHUKAIONINE MPHU HCIOIB30BAHUN WHTEPHET-CalTa
luxemarket.ru (manee - «Luxemarket»).

1. TIIpeamer

1.1. I[HomubIM m 0€30TOBOPOYHBIM NPUHATHEM AAHHOTO MPETOKEHUS AAMHHHCTpanuu B ajapec llomp3oBarens o
3aKJIIOYEHUH JIOTOBOpa SBJsieTca coBepuieHne Ilosmb3oBareneM [eiicTBHH, HANpaBICHHBIX HA HCIOJIb30BaHHE
Luxemarket, B ToM unce:
e  IOWCK, IPOCMOTpP Pa3MENIEHHBIX U pa3MeIIeHNe
o Ha Luxemarket marepuanos u o0OBSBICHUH;
e  peructpanus w/miau aBropm3anus Ha Luxemarket;
e  pasmemeHue wim oroOpaxkenne Ha Luxemarket mo0bIX MaTepuasioB, BKIIOYas, HO HE OIPaHHMYMBASACH TAaKHUMHU
KaK: TEKCTBI, THIIEPTEKCTOBBIE CCHIIIKH, H300PAKEHHSI, ayIM0 U BUAEO- (pailisl, cBeIeHUs W/UiIU WHas HHPOpMAIHS,
e  HampasJIeHHE cooOmeHuil uepe3 popmy cBs3u uHBIM [lonp30BaTensIM 1 AIMUHHACTPALINY;
e U WHBIE IEHCTBUS 110 UCIONB30BaHNIO (hyHKIIMOHaNbHOCTH Luxemarket.
1.2. Bocnonp3oBaBmmch JT000M W3 yKa3aHHBIX BBIIIE BO3MOXKHOCTEH IO HCHONb30BaHMIO Luxemarket BB
MOATBEPKIAETE, UTO:
a) O3HAKOMUJINCH C YCIOBHIMH HacTosmiero CornameHus B ToJTHOM 00beMe 10 Hadajia ucrnons3oBannus Luxemarket;
0) [IpuanMaere Bce ycaoBus HacTosiero CorjanmeHus B MOJTHOM 00beMe 0e3 KaKUX-TH00 U3BITHI U OTrpaHUYCHHUH C
Ballei CTOPOHBI U 00s3yeTech X COOTIOAATh WM NMPEKpaTUTh HcIonb3oBanue Luxemarket, eciu BB HE COTJIACHBI C
ycioBusAMH Hacrosimero CorjameHus WIM HE UMeeTe IpaBa Ha 3aKII0OUEHHE J0TOBOpa Ha MX OCHOBE, BaM CIEAYET
He3aMeNINTENBHO MIPeKPaTUTh f00o0e ucrnoibp3oBanne Luxemarket;
B) lloip3oBaTenbCkoe COTNIANIEHHE MOXKET OBITh M3MEHEHO B OJHOCTOPOHHEM IOpsAKe AIMHHHCTpanuen 0e3
yBeagomieHns o0 3tom [lonp3oBarens. Hosas pexaxmust [1osb30BaTenbcKOro COMIAIEHNs BCTYTAeT B CHITy C MOMEHTa
ee pasmemeHnnss Ha Luxemarket, ecnmm mpsMo He yka3aHO HHOe. PerymsipHoe O3HaKOMIIEHHE C JeHCTBYIOIIEH
penaknueir [lomp30BaTeNnbCKOro COTMAICHUS SIBIsieTcsl 00s3aHHOCTRIO [lomp3oBatens. Mcnonb3oBanme Luxemarket
Mocje BCTYIUIGHHMS B CHIy HOBOH penakiuu Ilonb30BaTenbcKoro CorIamieHus O3HadaeT corjlacue ¢ Hei
[Tonp30BaTeNs U MpUMEHEHNE K HEMY B TIOTHOM 00BbEeMe MOJI0KEHUH HOBOU PEHAKITUH.
r) 3akmirodas Hactosuiee [lonp3oBarensckoe cornamenue, [lombp30BaTens rapaHTHPYET, 9YTO 00T JaeT BCEMH ITPaBaMU
W TOJTHOMOYHMSMH, HEOOXOAWMBIMM M 3aKII0YeHHMs H HUCHONHEHHA Iloiap30BaTenbcKOro  COTNIANICHHMS.
AnmuHHECTpanus BHpaBe B Jroboe Bpems mnorpeboBarh oT [losb3oBarens mpenocTaBieHne WHGOpMAIUH |
JOKYMEHTOB, TIOATBEPKAAIONINX [TpaBa ¥ MOTHOMOYHS.

TepMuHbI 1 onpeneeHus
B nactosmewm [losib30BaTenbcKOM COTJIAIIEHNN TEPMUHBI, YKa3aHHbIE HUKE, UMEIOT CIIEAYIOIIee 3HaUeHHE:
Luxemarket - uaTepHET pecypc, coaepKalii COBOKYITHOCTh HHTETPUPOBAHHBIX IPOTPAMMHO-AIIIIAPATHBIX CPEJICTB,
nH(pOpPMAINH U 00BbEKTOB MHTEIUIEKTYyaJbHOW COOCTBEHHOCTH (B TOM 4mMcie, mporpamma ans OBM, 6a3a naHHBIX,
n3o0paxkeHuns, rpaduueckoe opopmueHnue mHTEepdeiica (au3aiin) u np.). Hocryn xk Luxemarket obecrmeunBaercs c
Pa3IMYHBIX TOJH30BATEIBCKUX YCTPOMCTB, MOJKIIOYEHHBIX K ceTH VIHTepHEeT, MOCpPeACTBOM CIIENHATBHOTO
MpOrpaMMHOT0 00ecredeHus A MPOoCcMOTpa BeO-cTpaHuIl mo aapecy luxemarket.codezavod.ru, MOOMIIBHON BepcHH
caiiTa miIv ¢ TOMOIIEI0 MOOHITEHOTO TIPHUITOKECHHUS.
AaMuHucTpanus - OGIIecTBO ¢ OTpaHMYEHHONH OTBETCTBEHHOCTHIO «HOBBIE TEXHOIOTHIY, KOTOPOMY MPHHAIEKUT
MCKIII0UNTENbHOE MpaBa Ha Luxemarket, Bkitogast mpaBa Ha fomeHHOe nMst Luxemarket.
Jiuunblii kaOuHer- cnenuanbHBIA pazmen Ilomp3oBarens Ha Luxemarket, CBS3aHHBIM C YYETHOH 3aIUCHIO
ITonp3oBatens Ha Luxemarket, comepkammuii mepcoHanpHyo HHpOpMmanuio naHHoro [lomb3oBarens. Kaxmomy
JImanomy kabuHETy NMpHCcBanBaeTCs YHUKAIbHBINA HOMeED id.
OO0bsiBienne - WHOOPMAIIMOHHOE COOOIICHHE C TpeaIoxkeHneM o Tomape (BKIIOYasi KOHTaKTHYIO HWH(OpMAIIHIO,
¢doTtorpaduun um FOOYI0 CONMYTCTBYIONIYIO wWH(QpoOpMaiuio), pa3memaemoe Iloms3oBatenem ma Luxemarket,
aJIpeCOBAHHOE HEONPEACTICHHOMY KPYTY JIHII.
IHoan30BaTens -moceTutens pecypcos cetu MaTepHeT, B ToM uncne Luxemarket.

[onb30BaTe/bCKOE COTJIAlIEHHE - HACTOAIIEE COTJAIIeHHWe, pertaMeHTupyiomee pabotry Luxemarket u
OTIpeJIeIISIIoIIee MOPSIA0K Hermonb3oBanust Luxemarket.
Peructpaumuss - coBoKymHOCTH peiicTBuii Ilonp3oBaTenst B COOTBETCTBHHM C yKa3aHHBIMH Ha Luxemarket

WHCTPYKIUSAMH, BKJIIOYas IPEIOCTaBICHIE Y YETHBIX JJaHHBIX M MHOH MH(pOopMaIuy, coBepuiaeMbix [lonp3oBarenem ¢
WCIIOJIb30BaHUEM CIIEHANbHON (OpMBI TOJIB30BaTeNbCKOro HHTEpdeiica Luxemarket B memsx ¢opmMupoBaHHS
Jlmanoro xabuHeTa.

Caeenus - ro0ble MaTepuaynsl M WHOpMaIys, npeaocTaBiseMble lloap3oBareneM AAMHHUCTPAIMU B CBS3U C
ncnons3zoBanneM Luxemarket.



CepBuchl - (QyHKIIMOHAIbHbIE BO3MOXKHOCTH, CIIY’KOBI, YCIyI'H, HHCTPYMEHTHI, ZOCTyIHbIe 171 [lomp3oBaTeneii Ha
Luxemarket.
ToBap - m1000if TOBap W/WIM TPOAYKT B OTHOWmIEHWH KoToporo Ilomp3oBarens pa3memaer Ha Luxemarket
OOnsBieHME.
YueTHble AaHHBbIe - YHUKanbHBIA JoTMH (ykasaHHble [losb3oBareneM ajapec 3JIEKTPOHHOW MOYTHI) M TapoJb,
HCIIONBb3yeMble i qoctyna B JImaneril kabuHeT mocie Perucrpamuu [lons3oBarens Ha Luxemarket.
2. Omnmucanue ycayr

2.1. Apmunuctpanus npeiaraetr Ilosnb3oBaTeno Ha ycnoBusix Hacrosmero Ilonbp30BaTeNnbCcKOro CornameHus
BOCTIOJIB30BaThCA TOCTYMHBIMU Ha Luxemarket BO3MOXKHOCTSIMH, BKIJIIOUasl H3y4eHNE NMH(OPMAINH, pa3MEIIeHHON Ha
Luxemarket, pasmenienne, mouck u npocMoTp OOBSBICHHH, OCYIIECTBICHNE KOMMYHHUKAIINH ITOCPEICTBOM CPEACTB
cBsA3M ¢ MHBIMH [lonp3oBarensiMu. B OoTHOImIEHNH MCIIONB30BAaHUSA OTIACNBHBIX yCIyr AIMHHHCTpannei MOTyT OBITh
YCTaHOBJICHBI JIOTIOTHUTENbHbIE YCIIOBUS, TPaBMJIa M OTPAaHUYEHUS.
2.2. Caiir Luxemarket oOecneunBaeTr Bo3MOXHOCTH lloip3oBarensaM pasMeniath NPENTIOXKEHHS, aAPECOBAHHBIC
HEOIIPEJEICHHOMY KpYyTy JIHUI[ HA COBEPIICHHE CHEIKH B OTHOLIEHHMU ToBapa, a TaKKe TEXHUUYECKYIO BO3MOXKHOCTb
CaMOCTOATENbHO cBA3aThea ¢ llponmaBmom ToBapa M mpHHUMATh HPEVIOKEHUS, pa3MmemieHHble Ha Luxemarket,
3aK/IH04asi COOTBETCTBYIOUIYIO CIEIKY ¢ HHBIM Ilosb30BareneM.
2.3. AIMUHUCTpaLMs HE SIBISETCS OpPraHU3aTOPOM CIHENKH, IMOKYIATeNIeM, IPOJaBLOM, IOCPEAHUKOM, ar€HTOM WIH
MpeJICTaBUTENeM Kakoro-nubo moip3oBarens Luxemarket w/mim WHBIM 3aWHTEPECOBAHHBIM JIMIIOM B OTHONICHHUH
mpeaiaraeMoi/3akiIouyaeMoil - Mexay monb3oBarensmMu Luxemarket cmenkm. Bcee coBepmaembie Omaromaps
pasmemenuto I[lomp3oBatenem OObsBunenns Ha Luxemarket caemkm wmexay monbs3oBatensmu Luxemarket
3aKJIIOYAIOTCS ¥ HCIIOJHSIOTCS 0€3 MPSIMOTO MJIM KOCBEHHOTO ydacThs AJIMHHUCTPALINH.
2.4. Yeayru Luxemarket nmpegocrasnsrores Ilons3oBaTento 6e3B803Me31HO, eciii He yka3zaHo uHoe. [IpenocraBnenue
OTJENBHBIX YCIYT MOXKET PEryJIHpOBaThCS CIEIHATbHBIMU COTJIALICHUSMH, SBISTIOIIMMUCS HEOTHEMIIEMON HYacThIO
Hacrosmero Iloas3oBarensckoro cornamieHus. IIpy Hamuyuu NPOTHUBOPEUYUN MEXIY YCIOBHSMHU HACTOSAIIETO
ITonp30BaTENBCKOTO COMIAIEHUS U YCIOBUN CHIEUANIBHOTO COTIANIEHUS, K IPABOOTHOLIEHUSM CTOPOH IIPUMEHSIOTCS
YCJOBUSI IOCIEAHETO.

3. IlpaBa u o0sa3aHHOCTH AAMUHUcTpanuu [IpaBa AgMuHHCTpannn
3.1.1. Luxemarket n ero ¢yHKIIMOHAN B JIOO0H MOMEHT MOTYT U3MEHSTHCS, JOMONHATHCS, OOHOBIATHCS, MEHITH
¢opmy 1 xapakTep QyHKIIMOHATBHBIX BOZMOXKHOCTEH 0€3 MpenBapuTensHOro yBenomiuenus [lonb3oBarens, B CBsI3U ©
YeM X HCIIONb30BaHNE MIPEUIaraeTcs B peKUMe «Kak €CThb», T.€. TOM BUJe U 00beMe, B KAKOM OHHU IPEJOCTaBISIFOTCS
B MOMeHT oOpamenuss k Luxemarket Ilonp3oBareneif.  AQMHHHCTpanus BIpaBe INPH HEOOXOJUMOCTH IIO
COOCTBEHHOMY YCMOTPEHHUIO IPEKPATHTh (BPEMEHHO WM OKOHYATEIHHO) mpeaoctaBieHne ycruyr Luxemarket (umm
KaKux-1n00 oTHenbHBIX (yHKIMA B pamkax ¢yHkiuoHana Luxemarket) Bcem Ilomb3oBaTensM B HeIOM WM
otnensHOoMY llomp30BaTento, B 4aCTHOCTH, O€3 MpeABapUTENEHOTO YBEAOMIICHHUS.
3.1.2. AqMuHHCTpanus BIpaBe OCYIIECTBIATH pacchulku llomp3oBarensiM cooOIIeHHH, B TOM YHCIE MOCPEICTBOM
CeTel DJEKTPOCBS3U, COJACPKAIMUX OPTaHM3AMMOHHO-TEXHWYECKYI0 WM HHYI0 HHPOPMAIHMIO O BO3MOXKHOCTSIX
Luxemarket, a Takke comep:Kallyi0 peKIaMHble W HHBbIE WH()OPMAIMOHHbIE MaTepHaidsbl AJIMUHUCTPAIUH W/WIH
TpeThUX JUI], Ha 4To [losb30BaTens qaet emy cornacue B HacTosimeM CorjameHum.
3.1.3. Uadopmanms, comepxkamascs Ha Luxemarket, He MOXeT OBITH BOCHPOW3BEICHA WU HCIIONH30BAHA IS
myOnukanuii 6e3 MHCBMEHHOro paspemeHus AnmuHucTpanuu. KommpoBanwe wH(pOpMAaIuu, cojepKamencs Ha
Luxemarket, MOXeT OCYIIECTBIATHCS TOJIBKO (PU3NIECKUMHU JTUIIAMH JJIs TUYHOTO MOJIB30BaHUS.
3.1.4. Hu npu xakux o0cTosTenbcTBaX AJAMUHUCTPAIUS HE HECET OTBETCTBEHHOCTH 32 yIIep0, YOBITKH WIIN PacXObl,
BO3HUKIIHNE B CBA3M C UCTOIb30BaHNEM Luxemarket mim HEBO3MOXHOCTBIO €T0 HCITOJIB30BaHUS.
3.1.5. B cnyuae BBISBIIEHHS HapyIIeHWI, B TOM dYHCIE B CiIydae IOJy4eHHUS XKamo0 OT TPEThbHX JHI[ O TaKUX
HapyIIeHUAX, AIMUHUCTPAIUS BIIpaBe MPUOCTAHABIMBATh WM IMpeKpamars Joctyn [lomp30BaTens K TeM MM WHBIM
cepeucam Luxemarket, Bkirouas oTkiioHeHHWe win OnokupoBanue OObsBIeHHs w/win goctyna Iloms3oBaTens k
JTUYHOMY KabuHeTy 0e3 yBenomiieHus llonp3oBaress 06 aToM.
3.2. B pamxax Hacrosmiero [1o1p30BaTeabCKOTO COTIANICHUS A IMUHUACTPAIUS 00S3yeTCs:
3.2.1. ObecreynTsh MpeAOCTaBICHNE TEXHUIECKOH BO3MOKHOCTH nosrydeHus [lonp3oBatenem noctyma k Luxemarket
B MOPSKE, ONpeeeHHOM HacTosAmuM CornameHueM.
3.2.2. lIpenoctaButh BO3MOXXHOCTH llomp3oBarenmio paszmemars OObsBieHus Ha Luxemarket, mpon3BOOUTH MOUCK
OObsBICHUI OPYyrux TOJb30BaTeNeld, HaxoAsmmxcs B 0ase Luxemarket, coriacHO mpaBWiIaM W OTPaHUYCHUSM,
YCTaHOBJICHHBIM A IMUHUCTPALUEH.
3.2.3. [IpenocTaBnsaTh BO3MOXHOCTE [lonp30BaTento ynpasiasaTe 1ocTynoM K cBoeMy OOBSBICHHMIO U yCTaHABIMBATh
WHBIE HACTPOWKH, AOCTyNHBIE i [lomp30BaTeneil B onpeaesiéHHBI MOMEHT BPEMEHH Yepe3 ero JTHYHBIA KaOHHeT.
3.2.4. IlpenocraBusats [lonb30BaTenio BO3MOXKHOCTD MOJIHOCTHIO YAAIUTH BCIO MH()OPMAINIO, Pa3MENICHHYIO UM Ha
Luxemarket uepe3 JInunsiii kabuHET B 11000 MOMEHT IO CBOEMY YCMOTPEHHIO.

4. Oosszareancrsa Iloan3oBaTens
B pamxax nactosmero [lonp3oBaTenbckoro cornamenns Ilons3oBaTens 00s3yercs:



4.1. [deiictBoBaTb B COOTBETCTBUM C JEHUCTBYIOUIMM 3aKOHOJATEIbCTBOM M HactosAwuM Ilosib30Barenbckum
COrJallleHHEeM, a TaKXKe HECTH B COOTBETCTBUM C 3aKOHONATeNbCTBOM Poccuiickoir @Pepepanuu NOJIHYIO
OTBETCTBEHHOCTH 32 COOCTBEHHBIE JeHCTBHA 1 Oe3/1elicTBIE TpH HcIonb30BaHuu Luxemarket.
4.2. Ncnonp3oBath Luxemarket m ero yciayrm HCKIIOYHTENBHO B LENAX, Ui KOTOPBIX OHH MpeIHa3HAYEHBI.
ITonp30BaTento 3ampemaercs UCOIb30BaTh Luxemarket, a Takxe mo0yro nmomydeHHnyro Ha Luxemarket nadopmannio
HE 10 Ha3HAYEHHUIO.
4.3. He ucnonp3oBaTh MHPOpMANMIO O TenedoHax, MOYTOBBIX agpecax, agpecax 3JeKTPOHHON MOYTHl IS Lemei
WHBIX, HeXenn Tematuka Luxemarket (oOmenue, mouck, mpocMoTp u pazMenieHue OObIBICHMUI).
4.4. He pasmemats m006IM criocobom, mocpeactBoMm Luxemarket, mHpOpManuio B HapyIIeHHE 3aKOHOJATEILCTBA
P® u MexayHapOoIHOTO 3aKOHOAATEIHCTBA, HE pa3MeEIIaTh 3aBEJOMO HEJJOCTOBEPHYIO HH(POPMAIIHIO.
4.5. He pasMemars w/miau mepenaBaTh, Hcmonb3ysd Luxemarket, martepmansl w/mim ToBapbl, B ciydae, eciu
[Tonmp30BaTesb HE MMEET Ha 3TO COOTBETCTBYIOUIMX IIpaB. DTO KacaeTcs MaTepHaloB, 3alIUIIEHHBIX aBTOPCKUMHU
MpaBaMH, TOPrOBBIMH 3HAaKaMH, MATEHTaMH, a TakKXe COTJalIeHHSAMH O HepaclpoCTpaHeHWH WH(popManuy,
KOH(HUACHINATBHOCTH, TOBAPOB, I PEATN3AIMH KOTOPEIX HEOOXOANMO MOTy4€HHE COOTBETCTBYIOIINX pa3peIIeHu,
B CIIy4ae OTCYTCTBHA TaKUX pa3pelIeHuH U TOMY MOJ0OHBIMH.
4.6. He mepenaBarh mapoib Ha AOCTYIl K JMYHOMY KaOWMHETYy TpeTbUM nHmaM. llosb30BaTenb MOITHOCTHIO HECET
OTBETCTBEHHOCTH 32 BECh yIIepO, MPUUMHEHHBIA €My TPEThbHMH JHIIAMH, BO3HUKIIHNNA BCIEACTBHE HaMEPEHHOW WIH
HeHamepeHHON mepemaun [lonmb3oBaTesnieM mapois OT JMYHOTO KaOumHeTa apyromy nuiy. llomp3oBarens HeceT
OTBETCTBEHHOCTH 32 COXpaHEHHE KOH(PHUAECHIIMAIBHOCTH HapoJis U Jo0oe ucrnonbp3oBanne Luxemarket mocpencrsom
€ro napoJis.
4.7. Peructpupysicek Ha Luxemarket, [lons30BaTens cornamraercsi moiydaTh Ha yKa3aHHBIH UM B JIMYHOM KaOWHETe
MOOWJIBHBIHN 3JIEKTPOHHBIN MOYTOBEIN aipec coo0IIeHNsT NH(POPMAITHOHHOTO U PEKIAMHOTO XapakTepa, OTKa3aTbesa OT
KOTOPBIX MOXKHO HalpaBUB COOTBETCTBYIOIINHI 3alIpoC Ha MOUYTOBEIH anpec info@luxemarket.ru.
5. Perucrpanus nmojb3oBarTeJis

5.1 Hnga toro 4TOoOBI MOJYYHUTH JOCTYNI KO BCeM BO3MOXKHOCTSIM Luxemarket, ITomp3oBaTens MOMKEH TPOUTH
mporeaypy perucrpannu Ha Luxemarket coBepmnTe psAn  MOCIEIOBATENbHBIX MAEHCTBHUH 1O 3alOJIHEHHIO
PETUCTPALlMOHHOTO OJIaHKa B JJNEKTPOHHOH (¢opMe, B pe3ynbTaTe KOTOPBIX TakKOe JIMIO CTaHOBUTCSH
3apeructpupoBaHHbIM [losb30BaTeneM, ModydaeT MHANBH Ty aIbHBIN JIOTHH U TIapOJIb JJIS OCYIIECTBICHUS JOCTYIIA KO
BceM Bo3MOKHOCTSIM Luxemarket (YdyeTHbIC TaHHBIE).
5.2 Tlonmp3oBaTens corjamaeTcsl MPeNOCTaBIATh MPaBAWBYIO, TOYHYI0 W TOJHYI0 HH(popMamuio o cebe B
PETHUCTPALlMOHHOM OJIaHKE W MOAAEPKUBATh 3Ty MH(OPMAIMIO B aKTyadbHOM cocTossHMH. Ecim 3ta mHpopMmamus
n3Menutcs, [lonp3oBaTens 0043yeTcsi UI3SMEHHUTH €€ Kak MOkKHO ckopee. Ilpu atom Ilons3oBarens cornmamaercs, 4To
AnmuHHECTpanus B 00IIeM ciydae He NMpOBEpSeT JOCTOBEPHOCTH MepcoHanbHOI mHpopMmanuu Ilomp3oBaTens u He
OCYIIECTBIISIET KOHTPOIIb 32 AeecrocoOHoCThIO [lonp3oBarers.
5.3 AnmuHHCTpanus BIpaBe 3a0I0KHpoBaTh W/miau yaanuTh [Ipoduns Ilonp3oBarens, oTka3aTh B JOCTyNE KO BCEM
WM HEKOTOPHIM BO3MOXKHOCTAM Luxemarket, n ynamntes MHpopmaruio Ilonp3oBarens 6e3 oObsACHEHHUS NMPUYHH, B
TOM 4ucie B ciay4yae HapymieHus [lomp3oBarenem ycinoBuili Cormamenus, a Takxke B ciydae, ecinu lloip3oBarens
MpeoCTaBIseT HEBEpHYI0 HH(popManuio o cebe wim y AIMHHHCTpanuu OyIyT OCHOBaHHS IIOjJaraTh, YTO
npenocraBieHHas Iloms3oBaTenem wuHpoOpMaius o cebe HEJOCTOBEpHA, HEIOJHA, HETOYHA, HAPYIIAeT YCIOBHSA
HacTosmero Cornamenns win [lons30BaTens HCONB3yeT 9yKy0 HHPOPMALIHIO
5.4 Tlonmp3oBaTenpb 00s3aH CIEANTH 32 COXPAaHHOCTHIO CBOMX YUYETHBIX JAHHBIX U HE PACKPBIBATh UX TPETHUM JIUIIAM.
[lonp30oBaTens HE BIpaBe IepenaBaTh CBOM YUETHBIE NaHHBIE TPETHUM JHUIAM, a TaKXKe NPsSMO WM KOCBEHHO
paspemaTs TPEThUM JHIaM HCIIONB30BaTh €r0 YUeTHbIE JaHHBIE It aBTopu3anuu Ha Luxemarket, 3a uckiroueHnem
JUI, JEMCTBYIOIMMX OT MMEHM W B HHTepecax llonp3oBarenss WM TMONYYHMBIIMX Takue YUYeTHBIE JaHHBIE Ha
OCHOBAaHMH COOTBETCTBYIOIIMX cornameHui ¢ Ilonb3oBarenem.
5.5 Jlwoboe geiictBue, coBeprieHHoe u3 Jlnanoro kabunera [loap30BaTens ¢ MICIOTB30BAHUEM €TO Y YETHBIX JaHHBIX,
CUMTAeTCs ACHCTBHEM, COBEpIICHHBIM camMuM lloimp30BaTeneM WM yIOJHOMOYEHHBIM WM JIMIIOM M yCTAHaBIMBAET
0053aHHOCTH M OTBETCTBEHHOCTbH 1 llombp30BaTens B OTHOUICHWM TAaKMX JEHCTBHH, BKIJIIOYAs OTBETCTBEHHOCTH 3a
HapyImIeHne Hacrosmero 1101p30BaTeIbCKOT0 coTNameHus 1 TpeOOBaHUH 3aKOHOIATENIbCTRA.

6. IlepconainbHast uH(popmanus Ioan3oBaTens
6.1. AnmuancTpanns 1npu obpabotke IlepconamsHoit mupOpManmn [lomb3oBarens o0s3yeTcs MNPHHATH Bce
OpPraHM3allMOHHbIE ¥ TEXHHYECKHe Mephl [UIs 3aIlWThl IMepcoHanbHON uHpopmanmu Ilomp3oBarenss ot
HEIPAaBOMEPHOTO WM CIyYallHOIO JOCTyIa, YHHUYTOXXEGHHSA, W3MEHEHHUs, OJIOKMPOBAaHUS, KONHPOBAHMUS,
pacripocTpaHeHHs, a TaK)Ke OT MHBIX HEIPaBOMEPHBIX NEHCTBHH ¢ HEW TpeThux aum. OJHAKO HE MCKIIOYEHO, YTO B
pesynbrate c6og B pabore Luxemarket, BUpyCHOH MIM XaKepCcKOH aTakW, TEXHWYECKHX HEWCIPABHOCTEH M WHBIX
00CTOATENbCTB NepcoHanbHas nHpopMmarus [loap30BaTens MOXKET CTaTh JOCTYMHON U ApyruM junam. [loms3oBaTens
9TO IOHMMAET M COTJIAIIAeTCs C TEM, UTO HE OyAeT NPEeabIBIATh IPETEH3UH K AZIMUHUCTPAIUH B CBS3H C ITHM.
6.2. Ilomp30BaTenp cornamaercs ¢ TeM, YTO €ro MepcoHanbHas MH(pOpManus, coaepkamascs B JImaHom kaOuHeTe
[Tomp3oBaTenst, a Takke coaepkamasicsa B ero OOBABICHUSX, SBISETCS 00menocTynmHOW, u mo0oit Ilomp3oBarens
Luxemarket MokeT 03HaKOMHUTBCS C HEH.



6.3. Ilomp30BaTenp coryanmraeTcs ¢ TeM, 9YTo0 AJIMUHHUCTpAIys coOMpaeT, XpaHWT M COBEpIIAeT MHbIE NEHCTBHSA IO
o0paboTke nepcoHanbHON nHpopMmaruu [lonb30BaTens I CIeIYIOMUX LHETen:

e lnenTudukaius CTOPOHBI B paMKax COTJIAIIEHUH U JOTOBOPOB ¢ A IMUHUCTpAIHEH;

e lIpenocrasnenne Ilonp30BaTento NepCOHATN3UPOBAHHBIX YCIIYT;

e CBsa3p c llonp3oBaTrenem, B TOM 4YHCIE HalpaBiIeHWE YBEAOMIJICHHH, 3allpOCOB M MH(OPMANNHU, KACAIOIIMXCS
ucnons3oBanust Luxemarket, okazaHus yciyr, a Takke 00paboTKa 3arpocoB u 3assBOK oT [lomb30Barens;
VYiayumenue kadectBa paboTsl Luxemarket, y1o06cTBa ero ucnonp3oBanus, pa3pab0TKa HOBBIX CEPBUCOB U YCIIYT;
TapreTupoBaHne peKJIaMHBIX MaTE€PHAJIOB;

IIpoBeneHne CTAaTHCTUYECKUX M MHBIX MCCIIETOBAHII Ha OCHOBE 00€3/INYEHHBIX JaHHBIX.

Cocrasnenne 0a3bl JaHHBIX MMOJIL30BaTeae Luxemarket.

6.4. Pazmemas Ha Luxemarket cBoro mepconanpHyo mH(pOopManuio, [lonbp30BaTens MOATBEPKAAET, YTO JENACT ITO
T0OPOBOIBHO, @ TAKXKE YTO OH TOOPOBOJIBHO MPEAOCTABIAET NaHHYI0 HH(OPMAITHI0 A IMUHUCTPAIIH.

6.5. Ilomp3oBatens 00sA3yeTcs He pazmemars Ha Luxemarket mepcoHanpHy0 HHGOPMAIHIO APYTHX JIHII, a TAaKXKe HE
WCIOJIB30BaTh MEPCOHANbHYI0 MH(popMamnuio apyrux llomp3oBarernei, KakuM-1m60 00pa3oM HE COOTBETCTBYIOUIYIO
TpeOOBaHMAM 3aKoHOJATeNbCcTBA P®d, B NMPOTHBONMPABHBIX WM MPOTHBO3AKOHHBIX IMENAX, B LEISIX H3BICUEHUS
BBITO/IBI U B JTFOOBIX MHBIX LEJSAX, HE COOTBETCTBYIONIUX IesAM co3nanus Luxemarket.

6.6. Ilomp3oBaTennb MOXeT B J000M MOMEHT W3MEHHTH (OOHOBUTH, JOIOJHHUTH) NPEJOCTABICHHYI0 WM
nepcoHanbHy0 uHpopManuio nwim e€ yacts. Iloap30BaTens Takke MOXKET YIAIUTh MPEAOCTaBICHHYIO UM B paMKax
Jlmanoro kaOuHeTa NepPCOHANBbHYI0 HH(OPMAIHIO, BOCIONH30BABIINCH (YHKIHMEH «yHATUTHh IOJIH30BATENI» Ha
cTpanuiie cBoero JlmuHoro kabuuera. Takoe ymaneHne MOKET MOBJIEYh HEBO3MOKHOCTD MCIIONIB30BAHNSA HEKOTOPBIX
Bo3MokHOcTel Luxemarket.

6.7. Ilepconanpnas wuHpopmarnus Iloms3oBatenss oOpaOaTeiBaeTcs AJQMHHHCTpanydel B TEYeHHE CpOKa ee

pa3memenns Ha Luxemarket niau cpoka, ycTaHOBIEHHOTO AEHCTBYIOIIMM 3aKOHO/IATEIbCTBOM.

6.8. be3 ymepb6a mist wHBIX monokeHuit CorjameHuss AIMUHHCTpanys HMeEeT MpaBo mepenats llepcoHanbHyio

nHpopmaruio Ilonp30BaTens TPETHUM JIMIAM B CIEAYIONUX CITyqasX:

e [lonb3oBaTens BeIpa3Uil CBOE COTIIACUE HA TaAKUE ACHCTBUS;

e llepegaua HeoOxogmma B pamkax ucmnoib3oBaHus llomp3zoBarenem Luxemarket nmmubo mmst okasaHus ycimyr

ITonp30BaTento;

e Takas mepemada MpeIycMOTPEHAa POCCHICKHUM WM WHBIM TNPUMEHMMBIM 3aKOHOJATEIBCTBOM B pPaMKax
YCTaHOBJIEHHOH 3aKOHO/ATENbCTBOM MPOLEIYPHI;

e Takas mepenada MPOUCXOANT B PaMKax MPOJAXKH WM WHOW mepenadn OusHeca (TOTHOCTHIO WM B YacTH), IPH
ATOM K TPHOOpPETaTENI0 MEePEeXOAT BCE 00s3aTENhCTBA MO COONMIONCHUIO yCIOBUU Hactosmiero CorjameHus
MPUMEHHUTENBHO K ITOJIy9eHHONW UM TepcoHaIbHOM nH(popmannu Ilons3oBarens;

e B nemix obecriedeHuss BO3MOKHOCTH 3alTUTHI IPAaB M 3aKOHHBIX WHTEPECOB AJMUHUCTPAIIH WU TPEThUX JIUI] B
cirydasx, koryaa Ilomp3oBaTens HapymaeT ycioBus HacTosmero CoriameHus;

e llepenaua mexnay adpumupoBaHHBIME C AIMUHUCTpAIMel TuaMy. B TaHHOM CiTydae K IMoJTyqaTenio MepexoasT
BCE 00s3aTeNbCTBA MO COOJIOACHHUIO yclnoBHH Hacrosmero CornameHns NPUMEHHTENIbHO K IMOIYYeHHOH UM
nepcoHanbHON nHGopManyu [lonp30BaTens.

6.9. AnMUHHCTpanus HE HECEeT OTBETCTBEHHOCTH 3a HCIIOJb30BaHHE MNepcoHambHOW uHpopmamuu IlompzoBaTens

JIpYyTHMHU JIMIAMH, B TOM YHCJE JIMIAMH, KOTOPHIM TepcoHanbHas uHpopmarnus lloip3oBarens Obuta mepenana

AjMuHUCTpanue B COOTBETCTBUH C II. 6.8.

6.10. Ilpu oGpaboTke mepcoHaIbHBIX AaHHBIX Ilomp3oBaTens AIMUHHCTpanus pPyKOBOACTByeTcss DemepabHBIM
3ak0HOM P® «O nmepcoHambHBIX TaHHBIXY.

7. MHMHTEJLIeKTya/IbHAs COOCTBEHHOCTD

7.1. ADMUHHCTpanusa SBISETCS NpaBooOJIafaTeNIeM MCKIIOYNUTENBHBIX MPaB Ha OOBEKTH HMHTEIUIEKTYaJbHON
COOCTBEHHOCTH, cojiepkamuecs B Luxemarket, a umeHHO Ha:

e mporpammsl it OBM, 0a3pl JaHHBIX, BCE TEXHHYECKHE pa3pabOTKH, Ha OCHOBE KOTOPBIX M B COOTBETCTBHHU C
KoTopbsIMHU (yHKIHOHHpYeT Luxemarket;

e m3aiin Luxemarket ¢ Bxomsmeili B HEro HAaBUTAIIMOHHOW CTPYKTYpOH; JIOTOTHIIBI, TOBapHBIE 3HAKH
MpUHAIeKAIe ATMUHUCTPAIIH.

7.2. Ilonp30BaTens WM WHOE JUIIO0 HE BIpaBe HCHONb30BaTh Luxemarket cmocobammu, He IperycMOTPEHHBIMH
HacTosAmmM Ilomp30BaTenbcKUM corjameHneM ©0e3 NHCHMEHHOTO pa3pemeHus AJMUHUCTPAIMH, B TOM YHCIE
n3Bnexkate CBeneHwss B 1000H (opMe He NPeayCMOTpPeHHBIMH I[lonb30BAaTENBCKUM COTJIAIIEHHEM CIIOCO0aMH.
HckmounTenpHbIe NpaBa Ha pe3yJbTaThl MHTEUIEKTYyalbHOW MAEATENbHOCTH, BKIIOYEHHbIE B cocTaB CBeneHUH,
npenocTaBieHHbIX [lomp30BaTensIMuU, MPUHAJIEKAT COOTBETCTBYIOMNM [loap30BaTeNsIM M TPaBOOOIAATENIAM.

7.3. Ilonp30oBaTens HE UMEET MpaBa (€ciau TOJBKO MHOE MPSAMO He pas3pemeHo cepBucamu Luxemarket) kakum-mn6o
00pa3oM HM3MEHATh, KOIMPOBaTh, CTUPATh, COXPAHATh, BBHIKAUMBATh, PACIPOCTPAHATH, MEpenaBaTh, NMPOJABATh, U
WHBIM 00pa3oM HMCHOIB30BaTh MH(pOpPMAIHMIO, pa3MelleHHylo Ha Luxemarket (3a mckiioueHneM TOW HMH(pOpMAaIum,
KoTopasi OpuTa 3aKOHHO pasmemieHa Ha Luxemarket camum Ilomb3oBaTtesnem) 0e3 MpeaBAapUTENHHOTO Pa3peLICHHS



AIMUHHCTpalMM W/WIM COOTBETCTBYIOIIETO IpaBOOONafaress, KpoMe Ciy4aeB, Korja AIMUHHCTpanHs W/HMIU
mpaBooOIanaTens SIBHBIM 00pa3oM BEIPA3WJIM CBOE cOIlache Ha CBOOOJHOE HMCIOJIB30BAHHME TaKON HH(POpMAIUU
TFO00BIM JIAIIOM.
8. OTBeTCTBEHHOCTH CTOPOH

8.1. AnMmuHHCTpanusi crapaerca oOecHeunTh Hajuiexamee (QyHKnuoHupoBanwe Luxemarket B kpyriocyTouHom
pexnMe, 0IHAKO AMHHHCTpanXsa HE HECET HUKAKOW OTBETCTBEHHOCTH, €CIIH MPOU30UIYT KaKue-TnO0 HapylIeHus B
pabote Luxemarket 1o m005IM IpUIHHAM.
8.2. AaMMHHCTpaIusl HE TrapaHTHpyeT, yTo MH(popmamus, pasmemeHnHas Ha Luxemarket, Oyzer nocrynmHa B mro60e
BpeMsi, Wi He OyneT yaaleHa WiIH yTepsHa. AIMHHHCTpAILUs HE HECeT OTBETCTBEHHOCTH 3a COOM M 3a/Iep)KKH B
pabore Luxemarket, a Takxe 3a BO3MOKHBIE TTOCIIECTBUS TAKUX COOEB U 3a/IePIKEK.
8.3. AZMMHHCTpaIUs He HECET OTBETCTBEHHOCTH 32 BO3MOXKHYIO yTeuKy MH(popMaruu u3 6a3sl qaHusix Luxemarket
0 JIFOOBIM IPUYMHAM, B TOM YHCIIE B PE3yIbTaTe HECAHKIIMOHMUPOBAHHBIX JEHCTBUIA TPETHUX JIHII.
8.4. Tlonp30oBaTenp HECET OTBETCTBEHHOCTh 3a IHpEAjlaraéMble B OTHOUIEHMM TOBApOB M 3aKIIOYaeMble B CBA3U C
HUMH CJIENIKHM, 32 BBIOOpD KOHTPAareHTOB IS CAEIKM M BBITEKAIOIME W3 CHENKH TOCIeACTBUSA. Bce crmenku B
oTHoIIeHNU ToBapoB 3axmodatoTcs Mexay [lonb3oBaTenaMu HanpsAMy0. AIMAHUCTPAIUS HE SBISETCS YIaCTHUKOM
W/WIH TIOCPETHUKOM CJIENOK, coBepuiaeMbix Ilomp3oBarensmu ucxonsd u3 nHGopManuy, morydeHHod Ha Luxemarket,
HE KOHTPOJHMPYET U HE HECET OTBETCTBEHHOCTH 32 TAKHE CIEIKH.
8.5. AZMHMHHCTpaIusi HE OTBEYaeT, HE BO3MEMIAET M HE HECEeT OTBETCTBEHHOCTH 3a JII0OBIe YOBITKH, BKIOYas
YIYUIEHHYIO BBITOJy, MOPaJIbHBIM M WHOH Bpex, mpudynHeHHbIe [lomp30BaTento Wi TPeThUM JHIIAM B PE3yiIbTaTe
ncnonbs3oBaHus uMH Luxemarket mim B cBs3u ¢ ¢pyHKImoHnpoBanueM Luxemarket, a Taxoke BO BCeX MHBIX CIIydasx,
npexycMoTpeHHBIX HacTosmuM CornamenueM. [Ipu mro0bx 06cTOSATENBCTBAX OTBETCTBEHHOCTh AJMHUHHCTPALNU B
COOTBETCTBHHU cO cTaTheil 15 I'pakmanckoro xonekca Poccum orpammuena 1 000 (ogHo# ThICsUbIO) pyOneit PO u
BO3JIaraeTcs Ha Hee NP HATWYUH B JEHCTBUSIX AJIMHHUCTPAIIUN BHHEI.
8.6. Ilomp30BaTens CaMOCTOATENHHO HECET IOJHYIO OTBETCTBEHHOCTH 3a pasMemniaeMyio uM Ha Luxemarket w/mmm
coobmaemyo uM apyruMm llomb3oBarensM WM TpeThUM JniaMm mo cpeactBoM Luxemarket mHpopmamnmro, B TOM
qHcIe, 3a €€ CO/Iep)KaHne U COOTBETCTBHE TPeOOBAaHUAM 3aKoHOAaTenbcTBa PD, 3a HapymeHne paB TPETHUX JIHI] HA
pa3Mmemaemyro u/mm coobmaemyto [lonp3oBarenem Mupopmaruio (B TOM 4yncie, HO HE OTPaHUYMBAACH, IPAaB aBTOpa
W/WIHA CMEXHBIX TIPaB, IIpaB Ha CPEICTBA MHIWBUAYAIH3ANH, ITpaB Ha KOMMEPYECKYI0 TallHy U APYTHX OXpaHIEMBIX
3akoHOM TipaB). Ilomp30BaTens caMOCTOSTENBPHO BO3MEMIAeT JI0ObIe YOBITKM (B TOM HYHCIE YMYIIEHHYIO BBITOXY,
MOpaNbHBII U WHOH Bpex), Bo3HUKImINE y Apyrux [lomp3oBaTteneit, TpeTbUX JHI WIH AJIMHUHUCTPAIIMHN BCIEICTBHE
YKa3aHHBIX HapylIeHUil W/miam pasMmerneHns Ha Luxemarket Ttakoit mHpOpManuu, w/miu cOOOIIEHHS MOCPEACTBOM
Luxemarket Takoif nH(popMaIuy, a Tak)ke COBEPIICHNS MHBIX JEHCTBHUI B CBA3HM C HcMoib30BaHneM Luxemarket.
8.7. Ilonmp3oBaTens 00si3yeTcs CBOMMHM CHJIAMH M 3a CBOHW CUET paspemaTh BCE CHOPBl M ypPeryJIupoBaTh BCe
MPETEH3NN ¥ UCKU TPETHUX JIUI, IPEAINCAHNI U TPeOOBaHNS YIIOJHOMOYEHHBIX TOCYAapCTBEHHBIX OPTaHOB BIIACTH,
MOCTYNHBINNE Kak B axpec llomp3oBarens, Tak U B aapec AIMUHHCTPALINH, B CBSI3U ¢ pa3MerienneM llonb3oBarenem
nHpopmarun Ha Luxemarket, a Tak’ke BO3MECTHTB Bce YOBITKH M PACcXObl, IOHECEHHBIE AJMUHUCTPAIMEH B CBA3H C
TaKUMU IPETEH3USIMHI U HCKaMHU.
8.8. Ilome3ysce Luxemarket, Iloas3oBarens B cooTBeTcTBHH C 4. 1 cT. 18 denepanproro 3akona «O pexiiame» gaer
CBOE coTJIacue Ha IMOJyuyeHHe COOOIIeHui pexkIaMHOro xapakrepa. [lonb30BaTens BIpaBe OTKa3aThCS OT MOIYYECHHUS
COOOIIECHHI PEKIIAMHOT0 XapaKTepa ITyTeM HCIIOIb30BaHNUS COOTBETCTBYIOMIEro (pyHkimnonana Luxemarket.

9. 3akJ/I04uTeJbHbIE MOJT0KeHUs
9.1. Hacrosamee [lonb30BaTenbeckoe cornamieHne BCTYAeT B CHUy C MOMEHTa Hadaia Mmojs3oBaHus [lonp3oBarenem
Luxemarket, nezaBucumo ot ¢akra Perunctpanuu [lonb3oBarens mwnn pasmeniernss O6bpasnenus Ha Luxemarket, u
JIEHCTBYIOT OECCPOUIHO.
9.2. Ilonp30BaTesnb WMEET MpPaBO MPEKPAaTUTh JOCTyH K cBoeMy JlnuHomy KabOuHeTy ©0€3 BO3MOXKHOCTH
BOCCTAHOBJIEHHUS TaKOTO JOCTYTIA.
9.3. Hactosmee Cornamenne peryaupyerca W TOJKYeTCd B COOTBETCTBHM C 3aKOHOJATENbCTBOM Poccuifckoit
@enepannu. Bompocsl, He yperynnpoBaHHble HacTosmuM CornameHneM, MoAIeKaT pa3pemeHnio B COOTBETCTBIH C
3akoHoAaTenbcTBOM Poccuiickoit denepanuu.
9.4. Ilonp3oBaTenb 1 AIMUHUCTpAIUSA OyAyT MBITATHCS PEIINTH BCE BOSHUKIINE MEXy HUMH CIIOPHI U pa3HOTIACHS
ITyTeM MEeperoBopoB. B cirydae HEBO3MOXHOCTH pa3pemInThb CIIOPHI ¥ Pa3HOTIIACHS ITyTEM IEePEeroBOPOB OHU MOIEXKAT
PaccMOTPEHHIO B COOTBETCTBYIOIIEM Cy/JI€ TI0 MECTY HAXOKACHNUS AJIMHHUCTpPALINH.
9.5. BBuny 06e3BO3ME3THOCTH YCIYyT, OKa3bIBAEMBIX B paMKax HacTosmiero CorjameHus, HOPMBI O 3aIIUTe TpaB
MOTpeOUTENEH, TIPeTyCMOTPEHHBIE 3aKOHOAATENbCTBOM Poccuiickoii deneparuu, He MOTYT OBITh MPUMEHUMBIMU K
oTHomeHusAM Mexay Ilosnb3oBaTeneM u A MUHUCTPALAA.
9.6. IlpusHaHue OTAENbHBIX YacTel HacTosIEero I10ap30BaTenbCKOrO COralleHNus HeJeUCTBUTEbHBIMA HE OTMEHSET
JEHCTBUE APYTHUX NOJO0XKEHUN HacTosmero I1oap30BaTenbCKOro CornaieHus
HetlictBytonas pegakuus Hactosiuero [1ogp30BaTeabCKOro CorjanieHus TOCTyIIHA N0 aapecy
www.luxemarket.ru/privacy.pdf.




